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· Revitalization 
· Storefront Facelifts 
· Freshly Painted Buildings  
· Plants and Flowers   
· Prestigious Signage  
· Festivals 
· New Business 

 

What do you see when you dream of Downtown? 
 

Share your vision with us! 
 

www.mainstreetmarion.com 
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Main Street Marion  provides economic revitalization and professional assistance to the community. 
MSM encourages the revitalization and restoration of the Marion downtown area. As the traditional 
heart and hub of government, commerce, justice and social interaction, the downtown business district 
portrays a city's overall image.  
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1. Design: Enhancing the physical appearance of the commercial district by rehabilitating 

historic buildings, encouraging supportive new construction, developing sensitive design 
management systems and long-term planning. The look of downtown, its streets, signs, 
buildings and store interiors is unique to each Indiana community. Main Street's goal is to 
work with all these elements to create a friendly, attractive place that will draw in visitors 
and businesses. 

2. Organization: Building consensus and cooperation among the many groups and individu-
als involved in the revitalization process. To ensure a self-reliant, broad-based, long-
lasting downtown revitalization program, the entire community must rally around the idea. 
Cooperation from both the public and the private sector is critical to achieve visible re-
sults. In addition, a separate staff and business solely dedicated to downtown revitalization 
is key to achieving long-term, large-scale results. 

3. Promotion: Marketing the commercial district's assets to customers, potential investors, 
businesses, local citizens, and visitors. To keep investors, visitors, and businesses coming 
downtown, Main Street must reshape the community perspective of downtown as a hub of 
activity. Successful downtown image campaigns, as well as promotional activities that 
build upon the community's unique heritage and culture send a consistent, compelling 
message promoting the downtown area. 

4. Economic Restructuring: Strengthening the districts existing economic base while fining 
ways to expand it to meet new opportunities and challenges from outlying development. 
Main Street's ultimate goal is to create down-
towns that are economically viable. Research-
ing the regional market and consumer trends 
give Main Street organizations a realistic pic-
ture of what market mix will work for their 
downtown. Based on their research, Main Street 
organizations can begin stabilizing existing 
businesses and recruiting new businesses to fill 
the gaps.  

Fax- 765-662-2764 
Mainstreetmarion.com 

mainstreet@mainstreetmarion.com 

A vital Downtown  
should be a priority of  

everyone who  
calls Marion home! 



 

One Year Membership  
Make vital Downtown a priority by becoming a member 
TODAY! 
 

Membership Benefits  
· Information on projects, community meetings and 

events 
· Resources to help with downtown building issues 

such as paint, revitalization, clean-up, design and 
overall improvements that are imperative our down-
town district 

· A direct investment in the progress needed for 
downtown improvements, maintenance, grants, revi-
talization and design 

 
Annual Membership 
Please Check Level ��� �  
 

��� �     Gold        $600.00  

��� �     Silver     $240.00  

��� �     Bronze   $120.00  �
�������� Friend of Main Street- $ ________________  

Yes! My organization is PROUD   
to support Main Street Marion.����
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Membership & Supporter Information 

 
(Name to appear on Business Membership List)  
 

Business _____________________________________ 

Contact Name: ________________________________ 

Address: _____________________________________ 

City: _________________________________________ 

State: ____________ Zip: ____________________ 

Phone: _______________________________________ 

Cell Phone: ___________________________________ 

Fax: _________________________________________ 

Contact e-mail: ________________________________ 

Web Address: _________________________________ 

 

Tell Us How We Can Support You! 
 
Please Check Your Areas of Need and Explain ��� �  
��� �
��� �  Design: _____________________________ 
______________________________________ 
��� �
��� �  Promotion: ___________________________ 
______________________________________ 
��� �
��� �  Economic: _________________________________ 
______________________________________ 
��� �
��� �  Restructuring: ________________________ 
______________________________________ 
 
��� �  Other: _____________________________________ 
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________ 
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--John Paul Getty 

Event Sponsorship  
WOW! Six months of exposure to thousands of local resi-
dents 
 

Sponsorship Package Benefits 
· ����������		
	���
�����
· 
	����� ����� � Placemats  
· ������  Radio Ads 
· ���	��  Newspaper Ads 
· ��������
�
	�� Live Announcements 
· �����
	���
����� Stage Banners  
· ����  Event Marketing Strategies  
· ���� �����
��� Pre-recorded Event Feeds  
· ���������	�
	� : 12.5% Goes to Downtown 

Marion Projects 
 
 

Please Check Level 
· Gold        $5,000.00  Mac Daddy Ads 
· Silver      $3,000.00   Enormous Ads 
· Bronze   $1,500.00    Really Big Ads 
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